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TOP 3 
GEOs
for Financial 
Offers in 2025
Financial offers, such as loans, investments, insurance, 
and fintech services, remain some of the most profitable 
in affiliate marketing. However, success largely depends 
on choosing the right GEO. In 2025, experts highlight 
three key regions that show high potential for financial 
offers.

1. Southeast Asia (SEA)

Countries like Indonesia, the Philippines, and Vietnam 
are actively developing in the field of digital finance. The 
growth of internet access and mobile usage, coupled 
with low levels of financial literacy, creates demand for 
microloans, digital wallets, and investment platforms.

• Why it works: High youth unemployment and a 
growing middle class are seeking alternative ways 
to earn and manage money.

• Recommended offers: Microloans, fintech apps, 
cryptocurrency platforms.

2. Latin America (LATAM)

Brazil, Mexico, and Argentina continue to be promising 
markets for financial offers. Economic instability and 
inflation are driving people to seek quick financial 
solutions.

• Why it works: High demand for small business 
loans and consumer credit, as well as growing 
interest in cryptocurrencies.

• Recommended offers: Online loans, insurance, 
crypto exchanges.

3. Africa (especially Nigeria, 
Kenya, South Africa)

Africa is becoming a new hub for fintech innovation. 
Nigeria, for example, leads in the number of mobile 
wallet transactions.

• Why it works: Low access to traditional banking 
services and the growing popularity of mobile 
payments.

• Recommended offers: Microloans, mobile wallets, 
investment platforms.

Conclusion

In 2025, Southeast Asia, Latin America, and Africa will 
remain key regions for financial offers. Success depends 
on understanding local specifics and choosing the right 
vertical. Take into account the cultural and economic 
characteristics of each GEO to maximize profits.
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How to Break Into International 
Markets If You’ve Only Worked 
with RU: Step-by-Step Guide

In this guide, we’ll cover:

• Key differences between RU and foreign 
markets

• What to watch out for when transitioning

• A step-by-step plan to enter international 
traffic

• Useful tools and pro tips

Switching from Russian and 
CIS traffic to international 
markets (foreign/»burzh») is a 
major step up for any affiliate 
marketer. Higher payouts, 
massive audiences, and user 
willingness to buy online make 
foreign traffic attractive—but 
also more challenging.
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Key Differences Between 
RU and Foreign Traffic

Cultural & Behavioral Nuances

• In Japan, white is associated with mourning—
avoid it in creatives.

• In Arab countries, men make purchasing 
decisions, even for female-targeted products.

• In Germany, precision matters—if you 
promise «delivery in 3 days,» it must arrive 
exactly then.

Language & Localization

• English isn’t always enough. Latin America 
needs Spanish; Germany needs German.

• Machine translation (Google Translate) often 
fails. Hire native speakers for adaptation.

Traffic Sources by GEO

• US/Europe: Facebook, Google Ads, TikTok, 
Native (Taboola, Outbrain).

• Asia: WeChat (China), Line (Japan), Naver 
(Korea).

• Middle East: Snapchat, Facebook.

Internet Speed & Device 
Preferences

Africa & Latin America: Slow internet—creatives 
must load fast.

Japan & South Korea: Mobile traffic dominates.

PROS AND CONS 
of Working with 
Foreign Traffic:

Advantages

• Higher payouts – In the US, Europe, 
and Asia, average order values are much 
higher than in RU. For example, health 
and finance offers can pay $100+ per lead.

• Huge audience – The US and Canada 
alone have ~300M users; Asia has over 2B.

• Better conversion rates – Users are 
accustomed to online shopping and trust 
ads more.

Challenges & Pitfalls

• Strict offer requirements – Users 
check reviews, research ingredients, and 
seek credible evidence. Creatives and 
landings must be flawless.

• Black-hat methods don’t work – Bans 
for fake reviews, hidden subscriptions, 
and aggressive funnels are common. 
Only white-hat traffic.

• High competition – Top GEOs (US, 
Germany, Canada) are dominated by big 
players.
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Must-Have Tools 
for Foreign Traffic

• VPN & anti-detect browsers (Multilogin, 
Dolphin Anty)

• Foreign ad accounts (buy from resellers)

• Payment methods (Wise, Payoneer)

• Spy tools (Anstrex, AdSpy)

Final Thoughts

Breaking into foreign traffic is challenging but 
profitable. Remember:

• Start with proven offers

• Adapt to cultural differences

• Test smart, avoid budget burns

• Scale only after consistent ROI

Transitioning to international traffic 
requires careful planning and adaptation, 
but the potential rewards make it 
worthwhile. Focus on understanding 
your target audience, testing strategically, 
and optimizing based on data. With the 
right approach, you can successfully 
expand beyond RU markets and tap into 
global opportunities. If you need guidance, 
consult your affiliate manager for tailored 
recommendations.

Step-by-Step Guide to 
Entering Foreign Markets

Step 1. Pick the Right Offer

Start with proven verticals:

• Health (weight loss, supplements)

• Beauty (skincare)

• Finance (loans, crypto)

• Gambling (only in legal GEOs)

Step 2. Budget Planning

• Minimum test budget: $500–1000.

• CPC in top GEOs (US, Canada): $1–5.

Step 3. Choose Your GEO

• Beginners: Poland, Hungary, Mexico (low 
competition).

• Advanced: US, Canada, Australia (high 
payouts, but tough).

Step 4. Campaign Setup

• Localize landing pages.

• Test 3–5 creatives with different hooks.

• Use spy tools (Anstrex, Adplexity) to analyze 
competitors.

Step 5. Scaling Up

• If ROI >20%, increase the budget.

• Optimize targeting, pause non-converting angles.
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From Affiliate to Brand 
Ambassador: How to Build 
Your Personal Brand

There’s a moment in every affiliate marketer’s 

journey when they wake up and think: I’m tired of 

just pushing other people’s stuff. The commissions 

are nice, sure. But there’s a ceiling—a glass one, 

smeared with the fingerprints of every other 

hustler clawing for a piece of the pie.

You want more. You want to be more. 
Not just another nameless face moving 

product, but the face of the product. 

The name people trust, the voice 

they listen to. You want to build 

something that lasts—your 

personal brand. Here’s how you 

make that leap.
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1. Own Your Narrative

The first step in becoming a brand ambassador—hell, in 

becoming anything—is knowing your own story. Why do 

people trust you? Why should they listen? Maybe you 

started in a basement with a beat-up laptop, running 

traffic to sketchy CPA offers until you cracked the code. 

Maybe you’re the guy who figured out TikTok ads before 

the suits ruined it. Whatever it is, lean into it.

Your personal brand isn’t just a logo or an Instagram 

bio. It’s your voice, your experiences, your why. Speak 

honestly. People can smell fake a mile away.

2. Pick a Damn Niche (and 
Own It)

No one remembers the guy who does everything. You 

can’t be the fitness guru and the crypto bro and the 

luxury travel influencer all at once. The internet has no 

patience for generalists. Find your lane and plant your 

flag.

Think about the affiliates who became legends—Gary 

Vee with hustle culture, Tai Lopez with knowledge-flexing 

(and rented Lambos), Andrew Tate with… whatever that 

was. Love them or hate them, they doubled down on 

their niche.

If you’re in health and wellness, be the guy people trust 

for no-BS supplement advice. If you’re in finance, be 

the straight-shooter who calls out scams. The narrower 

your focus, the sharper your brand. 

3. Content Is Your Currency

Affiliates love the shadows. Brand ambassadors step 

into the light. If you’re not putting out content, you’re 

invisible. Blogs, podcasts, videos, tweets—pick your 

poison, but pick something.

This isn’t just about “creating value” (that phrase has 

been beaten to death). It’s about proving you know what 

you’re talking about. Share case studies, break down 

trends, roast bad products, tell stories. Make people 

want to hear from you.

And be everywhere. Repurpose content across 

platforms. That tweet thread? Turn it into a YouTube 

video. That blog post? Chop it into LinkedIn snippets. 

Omnipresence is the name of the game.

4. Stop Hiding Behind Brands

Most affiliates are afraid to show their faces. It’s easier 

to let the product do the talking. But if you want to go 

from affiliate to ambassador, you need to be front and 

center.

Go live. Host webinars. Show up at industry events. 

Shake hands. The more people see you, the more they 

trust you. And trust is the currency that turns a random 

affiliate into a household name.
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5. Build Relationships, Not Just 
Campaigns

Brand ambassadors don’t just push links—they build 

partnerships. That means playing the long game. 

Instead of hopping from offer to offer chasing the best 

EPCs, find brands you genuinely believe in and go all in.

Negotiate custom deals. Get exclusive codes. Work 

with brands, not just for them. That’s how you move 

from being another number on an affiliate dashboard to 

having a seat at the table.

6. Leverage Your Audience

Your audience is everything. If you don’t have one, 

you’re just another talking head. Build an email list. 

Grow your socials. Engage with people like they actually 

matter—because they do.

And when the time is right, monetize on your terms. 

Whether it’s launching your own product, course, or 

membership community, the ultimate power move is 

transitioning from pushing someone else’s brand to 

building your own.

7. Play the Long Game

Most affiliates burn out because they chase short-term 

wins. The real money—the real legacy—is in longevity.

Think bigger than next month’s payout. Build an 

audience that sticks with you for years. Align with brands 

that actually match your values. And when you’ve got 

enough leverage, don’t just promote products—become 

the product.

The Bottom Line

Affiliate marketing is a grind, but being a brand 

ambassador? That’s the move. It’s the difference 

between being a hired gun and being the boss. Between 

making good money and building something that lasts.

So, the question isn’t can you make the shift? It’s will 

you?

Your name or someone else’s—the choice is yours.

So… I hope this gives you a little insight..Find real 

brands, real partners, develop a relationship that works 

for both of you, and OWN IT…

GO FORWARD FRIENDS… Scared money don’t 
make money..

~BH 

Brought to you 
       by
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for Making Video 
Ads That Convert

In digital marketing, video commercials are popular, 
but not every one meets expectations. Although a 
good script and top-notch images count, the small 
changes that increase conversions are essential. 
What, therefore, constitutes the success of a video 
advertisement? Now, let’s dissect it. 
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1. Draw Attention Fast from 
Your Audience

You have about five seconds to hook folks. If your 
video fails to grab their attention immediately, 
they will simply scroll past. To pique interest, use 
striking imagery, thought-provoking questions, or 
startling assertions. A good introduction can be the 
difference between an advertisement people skip 
and one they follow to view.

2. Keep It Basic and Strong

Time is limited in this world, and nobody wants to 
spend it listening to a protracted pitch. In a few 
seconds, the finest video ads get right to the point 
with a concise message. Cut the fluff, concentrate 
on your product’s primary advantages, and let the 
images really stand out. Recall: less communication 
results in more impact.

3. Let Your Clientele Speak for 
You

People trust other people, so why not take 
advantage of that? Including client quotes, 
success stories, or statistics in your film will help 
you establish credibility and influence doubters. A 
fast, passionate review or a basic «Before & After» 
can significantly raise conversion rates.

4. Ensure You Have a Call to 
Action

A superb video advertisement loses appeal if 
viewers have no apparent following action. Your 
call to action (CTA) must be direct, forceful, and 
unambiguous. Whether it’s «Shop Now,» «Sign 
Up Today,» or «Try It Free,» clearly state what you 
want them to accomplish. Repeating your CTA 
also helps to generate outcomes.

5. Consider Mobile First

Most people will view your advertisement on mobile 
phones; hence, make sure it is appropriate for 
small screens. Keep things neat using vertical or 
square layouts, eye-popping graphics, and large, 
easily readable typography—a mobile-friendly ad 
results in fewer skips and improved interaction. 

6. Test, Edit, and Repetitively 
Pursue Success

Though they’re really good, your video 
commercials can always be improved. Change the 
length, vary the messaging, run A/B tests using 
several variations, and review the results. Even 
small changes can greatly affect click-through and 
conversion rates. 

Final Thought
Creating video commercials that convert calls is 
both a science and an art. These six ideas will 
help you draw attention, involve your audience, 
and produce results. Keep testing and improving 
your advertising, and then see how much better 
they run!
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N E T W O R K I N G  T I P S

TIKTOK 
MEETUP 
WARSAW

ON APRIL 16 
in collaboration 
with Conversion Conf

Don’t miss our exclusive 
Breakout Stage,

where top experts will share insights on scaling with TikTok , FB , Google and more!

Connect with 
affiliate marketers
brands, and media buyers 
across all traffic sources 
and verticals.

Enjoy high-impact 
networking
industry-leading speakers, 
and actionable strategies. 

Whether you’re a pro 
or just starting out
this is the place to be! 

Secure your spot now and 
let’s grow together!

Become a SPEAKER / SPONSOR / REGISTER & ATTEND !

Tiktok Meetup Warsaw!

https://ttmeetup.com/
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N E T W O R K I N G  T I P S

APRIL 2025
MUST-ATTEND AFFILIATE 
MARKETING EVENTS
For affiliate marketers, April is a transforming 
month with significant industry events 
scattered throughout several nations.  These 
conferences and summits offer an unmatched 
chance to improve your affiliate marketing 
strategy regardless of your goals—industry 
leader knowledge, network building, or trend 
detection.  The most noteworthy events 
scheduled for April are below.

LeadsCon 2025

• Date: April 7–9, 2025

• Location: Las Vegas, USA

• Website: LeadsCon

Attracting thousands of corporate 
leaders, LeadsCon 2025 is among 
the best events in lead generation and 
performance marketing. This event is 
essential for all those engaged in lead 
generation and customer acquisition 
because it presents professional-led 
seminars, networking opportunities, 
and creative ideas.

iFX Expo Latam

• Date: April 9–10, 2025

• Location: Mexico City, Mexico

• Website: iFX Expo

For fintech, online trading, and digital 
finance experts, iFX Expo Latam 
brings together brokers, technology 
companies, and affiliate marketers—a 
keystone event.  Participants may 
expect in-depth conversations on 
high-level networking, financial rules, 
and developing trends.
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SiGMA Americas

• Date: April 7–10, 2025

• Location: São Paulo, Brazil

• Website: SiGMA Americas

Those working in the gaming and 
related sectors turn to SiGMA 
Americas’ first-choice event.  This 
conference presents a great chance 
to investigate expanding markets and 
create new commercial contacts with 
panel discussions, seminars, and a 
dynamic exhibition floor.

Conversion Conf

• Date: April 16–17, 2025

• Location: Warsaw, Poland

• Website: Conversion Conf

Emphasising affiliate and digital 
marketing, Conversion Conf is a 
large conference for people looking 
for ideas to maximise conversions.  
Perfect for anyone in the company 
trying to improve performance, it 
features outstanding professional 
speakers and engaging seminars.

PI LIVE USA

• Date: April 22–25, 2025

• Location: Florida, USA

• Website: PI LIVE

The premier affiliate and performance 
marketing event, PI LIVE, compiles 
agencies, content creators, and 
e-commerce brands.  The conference 
addresses the most current 
developments in data analytics, 
artificial intelligence-driven tactics, 
and influencer marketing.

EGR Power Affiliates 
Summit 2025

• Date: April 9–10, 2025

• Location: Marbella, Spain

• Website: EGR Power Affiliates

The EGR Power Affiliates Summit is 
an invitation-only event geared at elite 
online gaming affiliate executives.  
This event provides a private space 
for high-level networking and iGaming 
debate on the direction of affiliate 
marketing.
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UNLOCKING 
CREATIVITY:
AI tools for scalable 
content in 2025

T R E N D S  R E S E A R C H
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In 2025, Artificial Intelligence will change 
the landscape of content creation, enabling 
companies and designers to improve quality and 
scale production. AI-powered tools will optimize 
workflows, personalize content, and increase 
creativity. AI has become an indispensable 
resource for today’s creatives, from creating 
visuals to refining text to editing video.

AI tools for content 
creators

1. Adobe Firefly – AI-Powered Visual Magic

This generative AI tool creates high-quality visuals 
based on textual cues. It integrates seamlessly 
with Adobe Creative Cloud, allowing users to 
enhance AI-generated images with familiar design 
software.

Example: A designer for an advertising campaign 
needs an image of a futuristic cityscape. Adobe 
Firefly can quickly generate several suitable 
options with a simple and concise prompt that 
might sound like this: «A cyberpunk cityscape with 
neon lights, flying cars, and holographic billboards 
at night.»

2. ChatGPT (OpenAI) – Your AI Writing 
Assistant 

Robust AI for content creation, ad copy, and 
brainstorming ideas. It increases efficiency by 
creating polished, well-structured text in seconds.

Example: To save time and effort in content 
creation, type the prompt in ChatGPT. For instance, 
you need a description of a smartwatch. The 
prompt could be: «Write a compelling description 
for a smartwatch with AI-based health tracking, 
sleep monitoring, and voice assistant integration.»

3. MidJourney – AI-Generated Artistic 
Masterpieces

An innovative tool for creating high-quality art 
images. Useful for concept art, branding, and 
digital marketing.

Example: Suppose you need colorful illustrations 
for social media posts. In that case, MidJourney 
can create high-end visualizations perfect for your 
requirements. Try the prompt: «A surreal landscape 
with a floating island, waterfalls of stars, and a 
golden sunset reflected in crystal clear waters.»

4. Runway ML – AI for Video Editing and 
Effects

An Artificial Intelligence tool designed for video 
editing, effects creation, and motion graphics. It 
allows creators to automate the tasks of object 
tracking, background removal, and video styling.

Example: A video maker needs to create an intro 
for a movie. By entering Runway ML’s «Create 
dramatic slow-motion intro with glowing particle 
effects and futuristic typography,»they can get 
professional-quality visual effects with minimal 
manual labor.

Embrace AI for Smarter 
Content Creation

AI is transforming content creation, making it 
faster, more accessible, and highly customizable. 
These AI tools empower creatives to streamline 
workflows and enhance efficiency, enabling large-
scale, high-quality content production.
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$100,000 
IN NET 
PROFIT
with 180+ ROI 
on TikTok: A Solo 
Web Case Study
This case study is based on material provided 
by Anton Perchenko, a traffic arbitrage specialist 
since 2016. Starting with Facebook, he fully 
transitioned to TikTok in 2021. It’s important 
to note that Anton works solo, without a team 
or outsourcing. The case study examines the 
launch and scaling of the AdCombo [33150] Inno 
Gialuron offer.

What Was Promoted and 
Where?

• Offer: Inno Gialuron

• Geo: Iraq (after testing several countries: 
Saudi Arabia, Jordan, Lebanon)

• Campaign Duration: 12 months

• Platform: TikTok

Traffic Strategy

Anton used a combination of a mobile landing 
page that complied with TikTok’s requirements 
while being optimized for high conversion.

Step-by-Step Process:

1. The agency provided accounts for the 
target GEO.

2. A licensed certificate was linked.

3. Passed moderation (takes 1–1.5 days).

4. Created a pixel.

5. Developed a simple, responsive landing 
page without videos or animations that:

• Complied with platform guidelines;

• Avoided prohibited elements (before/after 
comparisons, medical recommendations, 
excessive discounts, etc.);

• Featured real photos and a properly formatted 
footer.
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The key element was the 
right creatives. Anton 
followed these rules:

• Videos under 20 seconds, high quality.

• Unique content, no spy services.

• Male adult voiceover to increase trust.

• Focus on the problem and product benefits.

• Automated bid rules ($50–100 per ad group).

• Launched 5–10 new creatives weekly.

• Targeted audience segment: 35+.

Challenges

The main difficulty was TikTok’s strict 
moderation. To avoid bans and reduce CR 
loss, Anton had to:

• Remove controversial elements from the 
landing page (timers, medical claims, 
aggressive promises);

• Carefully craft testimonials addressing local 
pain points (e.g., highlighting fast delivery to 
Baghdad);

• Maintain a steady flow of new, unique 
creatives.

Case Results

• ROI: 186%

• Ad Spend: $53,914.51

• Net Profit: $100,200.49

• Leads Generated: 33,757

Key Takeaways

This case confirms that TikTok arbitrage is 
possible even for solo marketers. With the right 
launch strategy and creative approach, high 
profits can be achieved despite strict moderation.

Critical points:

• A moderated-compliant landing page and 
creatives minimize ban risks.

• TikTok’s volatility requires long-term testing 
and flexible bid automation.

• Regular creative updates are key to stable 
traffic and high conversion.

AdCombo continues to lead in the MENA 
region, and this case is further proof of that.
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Vision Browser is a new generation antidetect browser. 99.987% uptime. 
Real fingerprints. The only browser with honest UDP support. 

What to pay attention to when choosing 
an antidetect browser?

20% discount on the first payment!

https://browser.vision/en
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1. Uptime and support

Many well-known antidetect browsers on the 
market are not the most reliable solutions in 
terms of stability - constant lags and inability to 
connect negatively affect your work. Therefore, 
when choosing an antidetect browser, be sure 
to pay attention to uptime - some products keep 
this information in public sources. The difference 
can be truly colossal - while one product has 
been down for about 8 minutes for an entire year, 
another can easily have problems for long hours 
during each week.

Also, look at how fast and how well the support 
team responds. Many products close chats when 
users have minimal problems, delete negativity, 
and you can wait 24 hours+ for a response from 
the support team.

2. Frequency of browser 
updates and new 
feature releases

Google Chrome core is updated constantly - 
new versions are released almost every month. 
The task of the development team of a quality 
antidetect browser is to keep the core version up 
to date, as it directly affects the security of work 
and the successful passage of anti-fraud systems 
of various sites. 

In addition, we recommend paying attention to the 
releases of new features. How often the product 
offers you new chips to simplify your work and 
even better management of multiple accounts 
directly indicates the involvement of developers in 
their project.

3. You need to realize 
that not all antidetect 
browsers are the same

Even though antidetect browsers perform similar 
tasks, they are not the same at all. What fingerprints 
are used, how high quality of substitutions, speed 
of operation, successful passing of checkers and 
the most complex anti fraud systems of some 
sites, ease of migration from another browser 
- all this will differ from one browser to another. 
We recommend that you pay attention not to loud 
advertising slogans or the number of fake users 
on Telegram channels, but to your own experience 
and only your work tasks. Almost all products 
now offer trial periods for a few days - download 
several browsers and try them out, after which you 
can choose the one that suits your usage scenario 
best.

https://browser.vision/en
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INTERWIEV
MERCY M 
Affiliate Manager: 
Insights into the Italian 
Financial Market 

What are the current trends in the financial vertical 
for the Italian market, and which products or 
services are seeing the highest demand from Italian 
consumers?

In Italy, fintech solutions like digital wallets (for example 
Satispay: app di pagamento semplice e piattaforma 
welfare ), Buy Now, Pay Later (BNPL) services, and 
crypto trading platforms are surging in popularity. 
Younger demographics are driving cashless adoption, 
while post-pandemic economic recovery— has boosted 
interest in personal loans and credit cards with rewards 

programs. Sustainable investment products are also 
gaining traction, aligning with broader EU ESG trends.

How do Italian regulations impact marketing 
financial products, and what compliance measures 
should affiliates be aware of to ensure campaigns 
remain effective and legally compliant?

Italy enforces strict financial marketing rules under EU 
frameworks alongside local oversight by CONSOB 
(Commissione Nazionale per le Società e la Borsa), 
which mandates clear risk disclosures for investments. 

http://satispay.com/
http://satispay.com/
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Affiliates must include APR rates, terms, and warnings 
in Italian-language ads. Collaboration with legal experts 
is essential to navigate anti-money laundering laws and 
Italy’s Testo Unico Bancario (Banking Consolidation 
Act). Avoid aggressive claims—transparency is non-
negotiable. 

What are the key characteristics of the target 
audience for financial products in Italy? Are 
there any demographic or behavioral differences 
compared to other European markets?

Italian audiences blend tradition and innovation: older 
demographics favor trusted institutions for mortgages 
and savings, while Gen Z dominate digital banking 
like Revolut & Hype. Italians value trust and brand 
reputation— finance-focused creators and influencers 
on Instagram can be effective. Regionally, affluent 
northern cities like Milan adopt tech faster, whereas 
southern Italy prioritizes affordability.

What are the typical conversion rates and customer 
acquisition costs for financial campaigns in Italy, 
and how do they compare to other geos within the 
financial vertical?

Conversion rates range from 1%–5%, with CAC 
averaging €20–€50 for mid-tier products like credit 
cards. These metrics lag behind Germany (3%–7% 
CR, €15–€40 CAC) due to Italians’ cautious spending 
habits. However, strong brand loyalty can yield higher 
lifetime value (LTV). Strategies like educational 
webinars or multi-touch email campaigns help bridge 
the trust gap pre-conversion.

Which marketing channels have proven most 
effective for promoting financial products in Italy, 
and why?

Instagram and TikTok are ideal for BNPL and crypto, 
leveraging short-form video tutorials.Google Ads and 
SEO are critical for high-intent searches like ‘personal 
loans’ or ‘credit cards.’Email Marketing is effective 

for nurturing long-term products like pensions.Local 
finance influencers build credibility.

What are the biggest challenges affiliates face when 
promoting financial products in Italy, and how can 
these challenges be mitigated?

One major challenge is overcoming skepticism toward 
new financial technologies, as many Italians still prefer 
traditional banks. Language nuances and cultural 
preferences require localized content that resonates 
with the audience.Payment Preference is also an issue 
as only 35% use credit cards, so its best to integrate 
multiple payment options like Postepay, or bank 
transfers.

Are there specific times of the year or seasonal 
patterns in Italy that present better opportunities for 
promoting financial products, such as tax season 
or holiday periods? 

Seasonal patterns in Italy significantly influence 
financial easyname | Domain geparkt  the beginning of 
the year savings and investment campaigns would work 
well, driven by New Year resolutions.September aligns 
with back-to-school spending,making Buy Now, Pay 
Later (BNPL) services highly relevant, and November–
December capitalizes on Black Friday and Christmas 
credit card promotions.

http://promotions.at/
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NEW 
PRACTICE
How to do affiliate marketing 
without social media

Social media can be 
unpredictable due to:

• Algorithm changes;

• Advertising restrictions;

• Account suspensions.

This is why social media is no longer a mandatory 
and integral part of affiliate marketing. To succeed, 
you must look for alternative methods other than 
social platforms. Fortunately, there are, and they 
are not few. SEO sites, email marketing, and paid 
advertising offer stable and profitable alternatives. 

These methods allow marketers to build long-term 
assets, maintain control over their content, and not 
depend on third-party platforms.

Alternative methods of 
affiliate marketing are

1. Affiliate marketing website

An SEO-optimized website attracts organic 
traffic and drives conversions.

Pros:

• Free traffic: Generate visitors without 
spending on advertising.
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• Evergreen content: Constant income thanks 
to well-crafted texts.

• Complete control: Independence from third-
party platforms.

• Long-term asset: Ability to sell profitable 
sites later on.

Cons:

• Time-consuming: Building authority requires 
effort.

• Technical skills required: Managing hosting 
and design involves knowledge.

Case in point: Many niche review sites generate 
passive income by ranking for product-related 
keywords.

2. Email Marketing

Email marketing builds relationships and 
directly promotes affiliate products.

Pros:

• Direct engagement: Increase conversions 
with personalized emails.

• Cost-effective: Minimal operational costs 
after initial setup.

• High ROI: Higher return on investment than 
social media.

• Ease of automation: simplified automation 
with Mailchimp and ConvertKit.

Cons:

• Difficulties with list building: Requires 
incentives and engagement.

• Content requirement: Requires regular 
valuable content.

Case in point: Marketers use email automation 
tools to nurture customers and send targeted 
offers.

3. Paid Advertising

Paid advertising provides instant traffic to 
affiliate offers.

Pros:

• Fast results: Instant audience reach.

• Targeted ads: Precise targeting increases 
conversion rates.

• Scalability: Campaigns can be expanded to 
increase revenue.

Cons:

• Expensive: Poor management can lead to 
losses.

• Ongoing investment: Without ongoing ad 
spend, traffic stops.

Case in point: Google Ads and native advertising 
platforms help reach audiences based on search 
intent.

Affiliate Success Beyond 
Social Media

Social media is not the key to success in affiliate 
marketing. The alternative methods mentioned 
above are more effective and profitable. These 
strategies allow marketers to create passive 
revenue streams and scale their business 
effectively. Based on their resources and goals, 
marketers should choose the best approach to 
build a profitable affiliate business.
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